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1. JM 212 Data Journalism

Explore concepts, development and visualization of data journalism, building
fundamental skills to gather, organize, analyze and visualize data with practices on data

usage for journalistic purposes.

2. JM 300 Communication Theory

Using classic and contemporary concepts and theories to understand the practical
implications and analyze current issues in today's mediatized world. The use of

communication theory for professional careers and academic research.

3. JM 402 Communicating in a Globalized World

Understand the importance of culture in communication. Develop intercultural
understanding and sensitivity through a variety of issues. Knowledge, attitudes, and skills
essential for building relationships and resolving conflicts with cultural others, as well as

developing an awareness of one’s own culture.

4, JM 451 Corporate Communication

Corporate communication in contemporary context. Corporate values, culture, identity,
image and reputation. Management of relationship with various stakeholders including
media, communities, investors, influencers, etc. Issue management and crisis

communication.



